
                                                        Semester VI 

 

                                      SBC G 6.1D Media Management 

  

Unit-I: Media Management: Role of Media - Planning - Organization - Media 

types - Unique features of print media - Radio and Television - 

Teleconferencing - Media Technology: Internet, mobile phones, interactive 

television.  

 

Unit-II: Media Marketing: Penetration, Reach, Access and Exposure to media - 

Revenueexpenditure in media - Selling and buying space and time on media.  

 

Unit-III: Media and Ethics: Ethical issues related to Media - Intellectual 

Property Rights (IPR) and New Media - Security issues and New media.  
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